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Imagine the scene. You have bought a
billboard. But this is no average
billboard. This billboard is special.
Firstly, it will only appear in front of
people you know are potential
customers, the rest of the time you
don't pay for it.

What do we mean by Marketing
Integrations?

Marketing integration is the unification of all aspects of marketing communication. In
essence, it is all the different parts of your business acting in unison and communicating
with each other to present the most effective image of the company to its customers. In
the past, this meant the various parts of a business communicating and exchanging data
with each other so that they presented the same brand image. But times have moved
on a bit...

Furthermore, your billboard will appear in front of these people on multiple
occasions in different places giving them a reminder of your business and
product.

Sounding good? Well, it gets even better.

Let's say a potential customer sees your billboard and decides to make a trip
over to your shop and has a look inside but unfortunately on this occasion
they decide they are not ready to buy.

This magic billboard knows this. It knows that this potential customer
showed interest and that they are therefore more likely to become a
customer. The billboard can then appear in front of this customer more
frequently, even making suggestions for specific products that the customer
looked at or put in their basket before deciding to put back.

This may sound like a fairy tale of magic billboards but this is now the reality
that we can provide through digital marketing.



So how does it work and how can I
get started? 
The main platforms that allow this kind of digital marketing are Google and Facebook
as well as the companies that are owned by them or integrate ads from them.

Google ads allow you to put your website in front of certain people when they search
for certain things on Google. Google also runs the ads on their video platform YouTube
as well as ads that are integrated into millions of other individual websites through
their AdSense program.

Facebook runs a similar system whereby ads can be put in front of people that match
your target demographics on their Facebook or Instagram feeds. 

The other key feature that both platforms use is tracking. This is through a code that is
put into a website that allows Facebook or Google to see what people do on the
website. This then allows you to run more targeted ads that have higher conversion
rates.

What an Integrated Digital
Marketing Campaign looks
like
All marketing campaigns should be
tailored to the specific business but
this is a rough plan you can start
from. This example shows just
Facebook ads and how they are
integrated. 

A cold ad campaign is run to make
more people aware of the brand
using data from the business to

target likely buyers

People make a purchase

At this stage, it is likely that
some purchases will be made

especially with lower cost
products however this campaign
is about getting people into the

sale funnel
Ads that perform the best

have their budgets increased
while less effective ads and

demographics are cut

The most effective ads are soon
worked out 

Any site visitors who don't
make purchases can be

tracked by Facebook and
Google

Retargeting ads are run to try
persuade the visitors to make

purchases

Best performing ads will give
data on the demographics of
customers. This will allow the
sales team of a business to

focus on the people most likely
to purchase

For products that can be
repeatedly purchased

retargetting ads are run 

Data from customer conversions
can be used further to analyse
the most popular products as

well as what products are most
popular in different locations at

different times of year 



Your next steps 
Implementing these kinds of marketing plans does not need to be complicated. With time and
research, you can successfully create these campaigns without outside help. 

But we would love to help you speed up that process.

In the link that you received this pdf from, there is a link to book a 30 minute discovery call
where we can talk you through how these campaigns are created and implemented.


